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http://www.youtube.com/watch?v=9Zm3reeR0PU
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Roses & Drug Lords
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‘Where Do Your Flowers Come ‘From"

Currently, the U.S. imports around 80% of flowers sold.
With the support of consumers, American flower farms could be filling
many more vases across the country.

Flower Farmexs Flower farms, large and small, are
74 % located in all 50 states. Mostly family owned, they use many
of Gonanimits:Acn’ sustainable practices to grow thousands of beautiful varieties
know the origins to supply the distribution channels of the floral industry.
of their flowers
Wholesalerxs Many wholesalers purchase flowers globally in a marketplace
o where country-of-origin labeling is not required or enforced. Some wholesalers source
5 8 / o from domestic flower farms, but the majority do not.
of consumers would

Grocexs Grocery stores and supermarkets purchase large quantities of flowers
by the bunch or in mixed bouquets.They typically source from wholesalers, although
some import flowers directly. Some also source flowers from U.S. flower farms.

prefer American Grown,
if given a choice

E-commerce Mostlarge online floral retailers buy directly from South
American farms and ship those bouquets to U.S.consumers. Others act as the marketing
middleman for florists who fulfill orders with mostly imported flowers.

58%

of U.S. flower farms
have gone out of

business since 1992
mostly due to
low-cost imports.

Floxists Florists purchase flowers and greens from wholesalers and flower
farms. Only those who buy directly from U.S. flower farms or from wholesalers who label
the source of flowers can honestly tell customers where their flowers were grown.

YOU: ¢the floral consumer rrrnnnnnnnns




CHANGE &
Champions
for Cut

Flowers!




Getting Started &
Planting that First Seed...




Ecuadorian Experience
Looking for local flowers
New Niche in NM
Agriculture

Founding Floriography




Floriography: A Blooming Business
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Discovering &
Creating Markets:

Subscriptions
Farmer Es Mar ket s
Grocery/ Retall
Photoshoots/ Tours
Florists
Events/Weddings

Workshops



